Figure 2: ALM Modeling Data Table

Coefficient  Sig. Importance

Attitude Toward Al Model Term
\ Intercept 0.307 .005

Information Quality  —— = prget variable: AA_Avg_transformed 0373 .000 0822
Reputation ———  OverallTrust IQ_Avg_transformed 0223 000 0.091
/ RE_Avg_transformed 0.198 .000 0.057

Service Qualit
Y SQ_Avg_transformed 0.145 .004 0.030



