
Figure 2: Full Structural Model for the Main E�ects of Web of Support on Trust, Commitment, 
and Satisfaction 
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Note: Standardized estimates. For clarity, the paths from the control variables are not shown, but were included in the analysis. Solid lines = signi�cant paths; 
dashed lines = non-signi�cant paths.
Model �t indicies: X2[444] = 797.18, p < .001; RMSEA = 0.036; CFI = 0.97; SRMR = 0.056; TLI = 0.97). 
* p < .1, ** p< .05, *** p < .001 (two tailed)


