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Published since 1979, this award-winning, members-only monthly digital publication is
considered the gold standard for credible thought leadership for financial planners.
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The award-winning                                                               is a top-rated FPA
member benefit. 

Published monthly, the                   is unique in the marketplace by
providing peer-reviewed research and practitioner thought
leadership that meets the specific needs of our audience.

A digital-only publication, the                  can be accessed by readers in
three unique ways:   

ABOUT THE JOURNAL
Journal of Financial Planning

Journal

Journal

Page-Turner Mobile App Website

Ads run in the page-turner and app versions of the Journal.
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RESEARCH QUARTERLY (PRINT)JFP
The                                                               launched a print publication
in 2023 to give members another way to engage with valuable
financial planning insights.

                                                   is a high-quality, full-color print
publication that provides members with the peer-reviewed
research from the                                                       .     . Members
don’t have to do anything to receive this special publication;
all active FPA members with an up-to-date address on file
will automatically receive the print edition in their mailbox.

Average quarterly distribution: 14,000+*

Journal of Financial Planning

*According to Journal Circulation and Brand Report 1/1/24 through 6/30/24.

By popular
demand!

JFP Research Quarterly

Journal of Financial Planning
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17,300+ 105,355
Monthly Member

Circulation
Total Average

Monthly Distribution

READERSHIP*JOURNAL

38,000
Average Page Views

Per Issue

*According to Google Anyaltics 4 and the Journal Circulation/Brand Report 1/1/24 through 6/30/24.

8:39
Average Engagement

Per User (min)

16
Average Pages

Per Session

625
Average Ad Views

Per Issue
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TOP-RATED 
MEMBER BENEFIT

Dr. Brad Klontz, Psy.D., CFP®

“The                   is an excellent
resource for integrating the
practice with the science of
financial planning.” 

Journal

Lisa Kirchenbauer, CFP®

“The                  has helped me
become a better planner, a
better business owner, and,
at times, a better person.”

Journal

Bill Harris, CFP® 

“The                  is my Bible for
relevant, timely financial
planning.” 

Journal
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REGULAR COLUMNS
DIGITAL ASSETS

ESTATE PLANNING

FINTECH

INSURANCE/RISK MGMT.

LEADERSHIP

MARKETING

PUBLIC POLICY

SUCCESSION PLANNING

TAX PLANNING

WOMEN IN RETIREMENT

LONGEVITY YOUR PRACTICE

|  6



2025 EDITORIAL CALENDAR
INSURANCE/RISK MANAGEMENT

COLLEGE PLANNING

RETIREMENT PLANNING

ETHICS AND THE PROFESSION

FINTECH

TRENDS IN INVESTING

HEALTHCARE AND FIN. PLANNING

MARKETING

DIVORCE PLANNING

TAX PLANNING

SERVING A DIVERSE INDUSTRY

CHARITABLE PLANNING
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Ad Type   Ad Size 1x 3x 6x 12x

Two-Page Spread 16.36” x 10.46”  $4,300 $3,800 $3,400 $3,200

Full Page  7.96” x 10.46” $2,500 $2,300 $2,000 $1,700

 Half Page  
6.875” x 4.25” (H)

3.15" x 8.5" (V)
$1,700 $1,400 $1,100 $1,000

Digital Skyscraper (One Placement/Issue)  120 x 600 pixels $900 $900 $700 $700

Sandwich (Full Page and Digital Skyscraper)  
7.96” x 10.46”

  120 x 600 pixels
$3,200 $3,000 $2,500 $2,200

Two-Page Advertorial* 16.36” x 10.46” $8,600 $8,100 $7,600 $7,100

One-Page Advertorial* 7.96” x 10.46” $4,600 $4,100 $3,600 $3,100

Premium Placement: Add $2,500 to any amount above if premium placement is desired.
*Advertorial Premium Placement: Add $5,000 to any amount above if premium placement is desired.

JOURNAL OF
FINANCIAL
PLANNING

Optional Video and GIF Elements 

$1,000 
Make your ad stand out! Enhance your digital

ad with video and GIF elements. Embed a video
with YouTube or layer a moving image to

attract readers’ attention to your message.

2025 RATE CARD
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Ad Type   Ad Size 1x 2x 3x 4x

Two-Page Spread 16.25” x 9.875”  $8,000 $7,500 $7,000 $6,500

Full Page  7.375” x 9.875” $4,000 $3,500 $3,000 $2,500

One-Page Advertorial  7.96” x 10.46” $4,600 $4,100 $3,600 $3,100

Two-Page Advertorial  16.36” x 10.46” $8,600 $8,100 $7,600 $7,100

Premium Placement: Add $5,000 to any amount above if premium placement is desired.

2025 RATE CARD
JFP RESEARCH
QUARTERLY

Are you interested in custom,
premium options? Let’s chat! 

Print publishing offers unique high-impact
opportunities to make your brand pop.

Let's explore those options!
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TWO-PAGE SPREADJOURNAL
Specifications:

High-resolution PDF format
Size:16.36” x 10.46”
Provide a link with or without UTM to  your
website and/or content

Ad Rate:

1x: $4,300
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FULL-PAGE ADJOURNAL
Specifications:

High-resolution PDF format
Size: 7.96” x 10.46”
Provide a link with or without UTM to your
website and/or content

Ad Rate:

1x: $2,500
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HALF-PAGE ADJOURNAL
Specifications:

High-resolution PDF format
Size: 6.875” x 4.25” (H)    |    3.15" x 8.5" (V)
Provide a link with or without UTM to your
website and/or content

Ad Rate:

1x: $1,700
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SKYSCRAPERJOURNAL
Specifications:

High-resolution PDF format
Size: 120 x 600 pixels
Provide a link with or without UTM to your
website and/or content

Ad Rate:

1x: $900
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FULL-PAGE SKYSCRAPER SANDWICHJOURNAL

FPA will ‘sandwich’  content between your brand with
a full-page ad and skyscraper placement.

Specifications:

See guidance for sandwich ad

Ad Rate:

1x: $3,200
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ADVERTORIALJOURNAL
Specifications:

High-resolution PDF format
Cannot look like a                  article
Cannot be Whitman font
Must be 1 or 3 columns per page
Must be labeled as “Advertorial” or "Sponsored Content"
in small text at the top or bottom of the page
Size: 

Full page: 7.96” x 10.46”   |   Spread: 16.36" x 10.46"
Provide a link (with or without UTM)

Journal

Ad Rate:

Two Page: $4,600    |    One Page: $2,800
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TITLE SPONSORSHIPJOURNAL
Catch the attention of FPA members with a mini takeover of a monthly issue. 

Package Includes:

Premium two-page ad spread placed on the inside front cover
One full-page ad
Three skyscraper ads
“Powered by” branding in up to four “Weekly Wrap” emails sent to all
members throughout month
"Powered by" highlight in one monthly SmartBrief (16,000 subscribers)
"Powered by" email to subscribed journalists announcing sponsored
monthly issue

Ad Rate:

1x: $10,000
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Reach new financial planners—young planners and career
changers—in this monthly multi-article section in each issue
of the             

Package Includes:

One full-page ad opposite the lead page of the section
One full-page ad at the end of the section
One skyscraper ad within the section

NEXT GENERATION PLANNERJOURNAL

Journal of Financial Planning.

Reach out
to learn
more!Ad Rate:

1x: $5,000
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NEXT GENERATION PLANNERJOURNAL
NETWORKING

PROFESSIONAL DEVELOPMENT

COMMUNICATION

STEPPING INTO LEADERSHIP

FINANCIAL WELLNESS/WELL-BEING

MARKETING

RELATIONSHIP MANAGEMENT

BUSINESS DEVELOPMENT

FINTECH

STARTING YOUR OWN FIRM

SERVING A DIVERSE INDUSTRY

BUILDING A NICHE
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EMAIL ADS — NEW!JOURNAL
Monthly e-newsletter sent to 15,000+ FPA members with
an 18% open rate and 3% click rate. 

Specifications:

One 728 x 90 pixels leaderboard at the top of the email
Provide a link with or without UTM to your website
and/or content
Sent to all FPA members on the first of the month to
announce the latest issue of the ONLY

$3,500
Journal

Reach out
to learn
more!

Ad Rate:

1x: $3,500
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Month January February March April May June July August September October November December
January

2026

Ad Materials Due 12/5/24 1/8/25 2/5/25 3/5/25 4/7/25 5/5/25 6/5/25 7/9/25 8/5/25 9/8/25 10/6/25 11/5/25 12/8/25

PRODUCTION SCHEDULE
JOURNAL OF FINANCIAL PLANNING
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Quarter/Season Spring Summer Fall Winter

Ad Materials Due 2/26/25 5/28/25 8/27/25 11/20/25

PRODUCTION SCHEDULE
JFP RESEARCH QUARTERLY
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LET’S CONNECT!

Let’s connect about your company’s
goals and how we can help!

strategicpartnerships@onefpa.org

FPA is proud to be a partner in planning for our
members, and we look forward to being your
partner in helping drive awareness of your brand
among the financial planning community.

If FPA’s publications are a fit for you, or you have
other ideas you want to explore, please contact us.

 We look forward to partnering with you!
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